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asmemmans— © CoUrse Title: Chinese for Current
B Affairs

“ . SN Required Chinese Language
C s mme™ Proficiency: Advanced-Mid level or
Oursc :
higher

Introduction « Number of Students: 28 (Fall 2024)

* Mixed of Heritage and non-heritage
students.

* Class Time: 75 minutes per class, two
classes per week.



Rationale for Adopting Al 1n Curriculum

* Alis unavoidable; it is a powerful tool that enhances education.

* Encourages independent learning

* Develops digital literacy

* Enhances critical thinking skills

* Expands learning beyond the textbook while improving efficiency
* Differentiate learning, personalized learning



How Al Is Adopted in Curriculum Design

Current News Reportin

Daily Self-Practice Class

Semester Long
Projects: The
Community
Exploration Project




Vocabulary practice. Q&A
Interaction with Al

1.Daily Practice  |fid Sl e i

story or News

Reading comprehension exercises:

Multiple Choice or True or False or
Reading Comprehension




EERANK, SEELZENESERME, RAETHEIHZ AT,

Vocabulary practice. Q&A

Interaction with Al

BR—RIE.

EERARA, EECUZENZE ARG, LHRENSMATERTE, RETHEN. RABS
BOESN, HRMRENDHEN, THRERINESPRETTIAREKARE.

MERTERZEEHAKIG?

2H, MEKTENZSFENHIRA, THERELFEEIRE. TWRRREZLNIBERL T, REM
BNRFERBAARE, ik, ERMERFTIRENZLRNEREINS, MERNEETIW
NHEIERMAER. RIFERSHME. W, AFMBRUNRREESRZEMIL M, WKRRENENEES
MGERMRE TESNEXR, Eit, #ABSNETWEEN. MBETELN, FEREYTUEBIXE,
WEEMNZFPBRAMLIRE,



BR'RE, HiE RS'5—THE

Paragraph creation. “three

A TEHOMAL, SUERSETREKRE. SENRERERA, MAREA—FRIKE
—HAREREER. FHR—ULRNFENERTM, KERHTRENENHKENETEY KEN
R—RFEREAMNEUER, EHRSAFRARELTRR.

REAE, MARRSMANE, EFEREF, NEREFECHER. ZRAERSARSRE, M
SKEBNGRRERG RS, BIEESHINE., NMERRTREA THRIINE, AXBERERT ERESH
B,

AF, REBIKT, BRNERRIRE, SEMRTECH—F, BTERNITERT, E¥ER
RTBR—FBENHGENBRE 7%, NIHHEHR—EEK.

SFRISEEBATA, @XBtNERNBEN, thEERE "TEAREERELH, BBaRE
MBNNRERFERYG! "ABFRELAINES, KEOASM LIREZR, HRTEESE
NMVERERTENE.,

BMMENZIEMIE 154, BR—HRTRESTENKRE.

BR'RE, ik, WS"5/)\ERHE. 80TF.

words” story or News

(FriEAmRR: ZFERAI) SR —EH K]

STHRNTRE, FRUS2%NERERRSIELE, RINHERHHF—ET K. EREEEHD, thRSHE
R3ZH;, FRBEHEMNZFTRR. HEAHRS. AIMKKFERT, BENEREHBFTMRIELRE,

@6 PDdY Oy



1. XFRREREE, TIIMLRER LR’
o A ZRAKGHRRS MR AIEREEER,

Reading comprehension
o BARIMERZABRAS, BE4RETEHEREH,

exercises: Multiple Choice or
True or False o CRBRARETES, HRETHEEH,

o D.ZWIRME, KEADHAR T, ARELENNVERERHNE,

FlIETIEIR (IEWRAVR"T", FIRAIFR"F")
IR AR AR 1. () RREKSHENRERRE, AEVBNERS5RE,

=/E

1 MtLEBkGeT ERNEE, > () FRINRSIRE, AERSRLAL.
3. () KFER—ERFEMHRTME, KEZNTHEMINATNET R,
4. () FRRBTIEE, ACRBRNAARTIZRH.
5. () KHEERBLERNTE, METEH, FBRELENNRNRRTRNE.

2. WRRKIEFNTER EHN? FREMA.



2.Current News Report in Class

S —

GRAMMAR

SUMMARIZING CHECK WITH

NEWS
REPORTS

SELF-EDITED
SUMMARY




3. Semester Long Projects:
The Community Exploration Project

Identlf}l]fzowntlalf Gather background
?esearc OpICS O information on the
interest to the community
community

Identify key

challenges and Formulate interview
opportunities questions for

within the community members

community



11 DO yo u kn OW Why C h i na {RHNE A1+ China Taste £ B X FFIRIENG?
1 XTF"China Taste"TARBNIRBETHERARE, HEEKIEZNEE. —A&m
Taste opened a restaurant in e s o =

N eW H aven?" o MHHR: WEHMERMBEENMTEERLENMET R,
° o REWR: DIMZMRENETHRENRE, MRETHIENE.
o MIEME: EFARBANKE, NHLKSRERSK, NRSBRLE,
o BMAEZE: ZRHER. CERAMBENBZBNTE, s
o HMRYFE: TRIMUMADME, BEETEMSHEERIBRE.

P

Market demand: Assessing local interest and demand for a specific type of

cuisine.

Competitive environment: Analyzing the number and quality of similar

restaurants in the area to gauge market saturation. lee B aCk

Location: Choosing areas with high foot traffic, such as commercial districts or

tourist spots, to increase visibility. to the
Cost factors: Balancing rent, operational costs, and potential profits. Community

Community characteristics: Understanding the local culture and
demographics to ensure the restaurant’s concept aligns with the community’s

preferences.



Final Reflections & Looking Ahead

* Empowering, Not Replacing
* Critical Thinking Through Technology
* Language with Purpose

e What’s Next?



Thank you!
Welcome all the suggestions and
guestions!

Jingjing Ao
jingjing.ao@yale.edu
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